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Create an Engaging Bio 
• Your bio is your introduction to your 

clients, so keep it short and inviting. 

• Highlight what makes your practice 
unique and include a clear call to action. 

• Consider using Linktree in your bio to 
simplify access to your important 
resources with one clickable link, like 
your website, appointment booking, 
and social media pro�les. 

Use Hashtags 
• Use hashtags that relate to your services 

and topics your clients care about. 

• Come up with a unique hashtag that’s 
special to your practice. 

Simple Content Ideas 
• Begin with easy-to-create content 

like before-and-after photos, 
behind-the-scenes glimpses, and 
team introductions. 

• Craft captions that educate, tell 
stories, or spark engagement. 

• Experiment with AI-generated 
content provided by many social 
media tools. 

Consistent Branding 
• Maintain a consistent look and 

feel across your social media 
accounts. This uniformity helps build brand 
recognition and trust. 

• Infuse your posts with your brand’s colors, 
logo, and style. 
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10 Simple Steps for Social Media Success 
Welcome to the world of social media for your aesthetics practice! In today’s 

digital world, social media is a must for connecting with potential clients 
and keeping current clients eager to return. Whether you’re just starting or 

want to improve, this checklist will guide you step by step. 

Foster Engagement & Relationships 
• Respond promptly to comments and messages 

to build connections with your audience. 

• Interact with your followers by liking, commenting, 
and sharing their content. 

• Encourage happy customers to share their experiences 
and give them credit. 
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Plan Your Posts 
• Make a calendar and stick to 

a regular posting schedule 
to keep your audience engaged. 

• Decide on themes for di�erent days or weeks. 

• Consider using a practice management solution 
that integrates social media into its lead manage-
ment capabilities. 

Check What’s Working & Get Better 
• Look at the numbers to see which posts are 

performing well. 

• Leverage technology that automatically tracks 
the performance of your social media e�orts and 
analyzes ROI. 

• Change your strategy 
based on what you learn. 

Collaborate for Growth 
• Work with local in�uencers, 

beauty bloggers, or skin experts 
to expand your reach. 

• Think about doing events 
or giveaways together. 

Use Videos 
• Make videos that show how 

to do things or explain 
your treatments. 

• Try live videos for answering 
questions or showing 
people around your clinic. 

Showcase 
Satis�ed Clients 
• Share videos or written 

reviews from happy clients 
to build trust. 

Schedule time with Robin Ntoh, Nextech Vice President 
of Aesthetics, to learn more about how an e�ective social media 

strategy can help your practice simplify lead management and 
improve patient acquisition.

WANT TO LEARN MORE?

Robin Ntoh
Nextech Vice President of Aesthetics
r.ntoh@nextech.com


